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What is NCI? 

The National Core Indicators (NCI) program is a voluntary effort by state developmental disability agencies to track their performance using 

a standardized set of consumer and family/guardian surveys with nationally validated measures. The effort is coordinated by the National 

Association of State Directors of Developmental Disabilities Services (NASDDDS) and the Human Services Research Institute (HSRI).  

NCI has developed more than 100 standard perÆÏÒÍÁÎÃÅ ÍÅÁÓÕÒÅÓ ɉÏÒ ȬÉÎÄÉÃÁÔÏÒÓȭɊ ÔÈÁÔ ÓÔÁÔÅÓ ÕÓÅ ÔÏ ÁÓÓÅÓÓ ÔÈÅ ÏÕÔÃÏÍÅÓ ÏÆ ÓÅÒÖÉÃÅÓ ÆÏÒ 

individuals and families, including outcomes in the areas of employment, rights, service planning, community inclusion, choice, health, and 

safety. In 2015-16 a total of 45 states, the District of Columbia, and 22 sub-state entities were participating in NCI. 

What is the NCI Adult Consumer Survey? 

The NCI Adult Consumer Survey is a face-to-face meeting conducted with a person who is receiving services from the state; it is used to 

gather data on approximately 60 consumer outcomes, and it is regularly refined and tested to ensure that it is valid and reliable. 

Interviewers meet with individuals to ask questions about where they live and work, the kinds of choices they make, the activities they 

participate in within their communities, their relationships with friends and family, and their health and well-being. 

What topics are covered by the survey?  

4ÈÅ .ÁÔÉÏÎÁÌ #ÏÒÅ )ÎÄÉÃÁÔÏÒÓ ÁÒÅ ÏÒÇÁÎÉÚÅÄ ÂÙ ȰÄÏÍÁÉÎÓȱ ÏÒ ÔÏÐÉÃÓȢ 4ÈÅÓÅ domains are further broken down into sub-domains, each of which 

has a statement that indicates the concerns being measured. Each sub-ÄÏÍÁÉÎ ÉÎÃÌÕÄÅÓ ÏÎÅ ÏÒ ÍÏÒÅ ȰÉÎÄÉÃÁÔÏÒÓȱ ÏÆ ÈÏ× ÔÈÅ ÓÔÁÔÅ ÐÅÒÆÏÒÍÓ 

in this area. The table on the following page lists the domains, sub-domains, and concern statements addressed by the NCI Adult Consumer 

Survey indicators. 
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TABLE 1. NCI ADULT CONSUMER SURVEY ɀ DOMAINS, SUB-DOMAINS, CONCERN STATEMENTS 

Domain Sub-Domain Concern Statement 

Individual Outcomes 

Work People have support to find and maintain community integrated employment. 

Community Inclusion People have support to participate in everyday community activities. 

Choice and Decision-
Making 

People make choices about their lives and are actively engaged in planning their 
services and supports. 

Self Determination People have authority and are supported to direct and manage their own services. 

Relationships People have friends and relationships. 

Satisfaction People are satisfied with the services and supports they receive. 

Health, Welfare, and 
Rights 

Safety People are safe from abuse, neglect, and injury. 

Health People secure needed health services. 

Medications Medications are managed effectively and appropriately. 

Wellness People are supported to maintain healthy habits. 

Respect/Rights People receive the same respect and protections as others in the community. 

System Performance 

Service Coordination Service coordinators are accessible, responsive, and support the person's participation 
in service planning.  

Access Publicly-funded services are readily available to individuals who need and qualify for 
them. 
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How were people selected to participate?  

Each state is instructed to attempt to complete a minimum of 400 surveys with a random sample of individuals age 18 or older who are 

receiving at least one publicly funded service besides case management. A sample size of 400 allows valid comparisons to be made across 

states with a 95% confidence level and a +/- 5% margin of error. Both the confidence level and margin of error used are widely accepted for 

reviewing results, regardless of population size. Most states draw a sample greater than 400 to account for refusals and inaccurate contact 

information . For more information on sampling, please see Appendix C of the national report, accessible at 

http://www.nationalcoreindicators.org/resources/reports/  

Proxy Respondents  

Proxy responses are allowed only for Section II (Community Inclusion, Choices, Respect/Rights, and Access to Needed Services), which is 

based on objective measures. Proxy respondents are used only when the individual receiving services cannot complete the survey or 

chooses to have a proxy respondent. Only people who know the individual well ɀ such as family, friends, or staff ɀ are acceptable 

respondents. To avoid conflict of interest, service coordinators are not allowed to provide proxy responses for individuals on their caseloads.  

Limitations of Data  

The NCI Adult Consumer Survey tool is not intended to be used for monitoring individuals or providers; instead, it assesses system-wide 

performance. The NCI Average should not be interpreted as necessarily dÅÆÉÎÉÎÇ ȰÁÃÃÅÐÔÁÂÌÅȱ ÌÅÖÅÌÓ ÏÆ ÐÅÒÆÏÒÍÁÎÃÅ ÏÒ ÓÁÔÉÓÆÁÃÔÉÏÎȢ )ÎÓÔÅÁÄȟ 

it describes average levels of performance or satisfaction across the states. It is up to public managers, policy-makers, and other 

stakeholders to decide what is an acceptable or unacceptable result (i.e., scale score or percentage of individuals achieving the indicated 

outcome). 

IMPORTANT NOTE ON ANALYSIS. In examining the results included in this report, we found questions for which 25% or more of an individual 

ÓÔÁÔÅȭÓ sample were ÍÁÒËÅÄ ȰÄÏÎȭÔ ËÎÏ×ȱ ÏÒ ×ÅÒÅ missing data. Results denoted with two asterisks (**) indicate that there were states in 

which this occurred. To see individual break-ÏÕÔÓ ÏÆ ×ÈÉÃÈ ÓÔÁÔÅÓ ÒÅÐÏÒÔÅÄ ςυϷ ÏÒ ÍÏÒÅ ȰÄÏÎȭÔ ËÎÏ×ȱ ÏÒ ÍÉÓÓÉÎÇ ÆÏÒ Á ÐÁÒÔÉÃÕÌÁÒ ÑÕÅÓÔÉÏÎȟ 

see the National Report. 

http://www.nationalcoreindicators.org/resources/reports/
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What is contained in this report?  

This report compares the 2015-16 NCI Adult Consumer Survey demographic and individual outcome results from Vermont to the NCI 

Average (the average of all state percentages). A total of 17,682 valid surveys were completed across thirty-six (36) states (including the 

District of Columbia). All results are shown in chart form along with descriptive text to the right of each outcome chart. Please note, if a 

state had fewer than 20 respondents to a certain question, the state is excluded from the analysis for that particular question.  

The data shown in this report are unweighted and unadjusted. To see comparable data for all states, refer to Appendix D of the Adult 

Consumer Survey National Report. The national and state data results for the NCI Adult Consumer Survey can be found online at 

http://www.nationalcoreindicators.org/resources/reports/ . 

http://www.nationalcoreindicators.org/resources/reports/
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Results: Demographics  

Illustrates the demographic profile of survey participants 
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GRAPH 1. AVERAGE AGE 

 

GRAPH 2. º AGE GROUP  

 

GRAPH 3. GENDER  

 

GRAPH 4. º **  MARITAL STATUS  

 

ºNew variable to reporting 
ϝϝ¢Ƙƛǎ ƛǘŜƳ ƛƴŎƭǳŘŜǎ Řŀǘŀ ŦǊƻƳ ǎǘŀǘŜǎ ǿƛǘƘ нр҈ ƻǊ ƳƻǊŜ άŘƻƴΩǘ ƪƴƻǿέ or missing responses; see the national ACS report for a break-out by state.  
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GRAPH 5. ± RACE AND ETHNICITY 
 

 

GRAPH 6. * **  º RESIDENTIAL DESIGNATION (METROPOLITAN, MICROPOLITAN, RURAL, 
SMALL TOWN) 

 

GRAPH 7. ** TYPE OF RESIDENCE  

 

GRAPH 8. ** TYPE OF RESIDENCE (CONTINUED) 

 

±Item changed from previous years ς race and ethnicity are combined 
ϝwŜǎƛŘŜƴǘƛŀƭ ŘŜǎƛƎƴŀǘƛƻƴǎ ǿŜǊŜ ŘŜǊƛǾŜŘ ōȅ ǘǊŀƴǎŦƻǊƳƛƴƎ ƛƴŘƛǾƛŘǳŀƭǎΩ ȊƛǇ ŎƻŘŜǎ ƛƴǘƻ designations defined by the USDA 
ϝϝ¢Ƙƛǎ ƛǘŜƳ ƛƴŎƭǳŘŜǎ Řŀǘŀ ŦǊƻƳ ǎǘŀǘŜǎ ǿƛǘƘ нр҈ ƻǊ ƳƻǊŜ άŘƻƴΩǘ ƪƴƻǿέ or missing responses; see the national ACS report for a break-out by state. 
ºNew variable to reporting 
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GRAPH 9. º **  LENGTH OF TIME AT CURRENT RESIDENCE  

 

GRAPH 10. º **PERSON'S RESIDENCE OWNED OR CONTROLLED BY PROVIDER AGENCY  

 

GRAPH 11. º **ERSON IS NAMED ON THE LEASE 

 

GRAPH 12. º ** PERSON OWNS HOME 

 

ºNew variable to reporting 
ϝϝ¢Ƙƛǎ ƛǘŜƳ ƛƴŎƭǳŘŜǎ Řŀǘŀ ŦǊƻƳ ǎǘŀǘŜǎ ǿƛǘƘ нр҈ ƻǊ ƳƻǊŜ άŘƻƴΩǘ ƪƴƻǿέ or missing responses; see the national ACS report for a break-out by state. 
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GRAPH 13. ** HAS ID DIAGNOSIS 

 

GRAPH 14. ± LEVEL OF ID (IF THE PERSON HAS AN ID DIAGNOSIS)  

 

GRAPH 15. ** Њ MOOD, ANXIETY, BEHAVIOR, PSYCHOTIC, AND OTHER MENTAL ILLNESS 

 

GRAPH 16. ** Њ OTHER DIAGNOSES 

 

ϝϝ¢Ƙƛǎ ƛǘŜƳ ƛƴŎƭǳŘŜǎ Řŀǘŀ ŦǊƻƳ ǎǘŀǘŜǎ ǿƛǘƘ нр҈ ƻǊ ƳƻǊŜ άŘƻƴΩǘ ƪƴƻǿέ or missing responses; see the national ACS report for a break-out by state. 
±Item changed from previous years ς level of ID is only reported for those reported to have an ID diagnosis 
қLƴŘƛǾƛŘǳŀƭǎ Ƴŀȅ ƘŀǾŜ ōŜŜƴ ŘƛŀƎƴƻǎŜŘ ǿƛǘƘ ƳƻǊŜ ǘƘŀƴ ƻƴŜ ŘƛŀƎƴƻǎƛǎ ƻǘƘŜǊ ǘƘŀƴ L5Τ Ψ5ƻƴΩǘ ƪƴƻǿΩ ǊŜǎǇƻƴǎŜǎ ƛƴŎƭǳŘŜŘ ƛƴ ŘŜƴƻƳƛƴŀǘƻr 
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GRAPH 17. ** Њ OTHER DIAGNOSES (CONTINUED) 

 

GRAPH 18. ** × HEALTH CONDITIONS  

 

GRAPH 19. ** ± PREFERRED MEANS OF COMMUNICATION  

 

GRAPH 20. ** PRIMARY LANGUAGE  

 

ϝϝ¢Ƙƛǎ ƛǘŜƳ ƛƴŎƭǳŘŜǎ Řŀǘŀ ŦǊƻƳ ǎǘŀǘŜǎ ǿƛǘƘ нр҈ ƻǊ ƳƻǊŜ άŘƻƴΩǘ ƪƴƻǿέ or missing responses; see the national ACS report for a break-out by state. 
қLƴŘƛǾƛŘǳŀƭǎ Ƴŀȅ ƘŀǾŜ ōŜŜƴ ŘƛŀƎƴƻǎŜŘ ǿƛǘƘ ƳƻǊŜ ǘƘŀƴ ƻƴŜ ŘƛŀƎƴƻǎƛǎ ƻǘƘŜǊ ǘƘŀƴ L5Τ Ψ5ƻƴΩǘ ƪƴƻǿΩ ǊŜǎǇƻƴǎŜǎ ƛƴŎƭǳŘŜŘ ƛƴ ŘŜƴƻƳƛƴŀǘƻr 
×Individuals may have been diagnosed with more than one ƘŜŀƭǘƘ ŎƻƴŘƛǘƛƻƴΤ Ψ5ƻƴΩǘ ƪƴƻǿΩ ǊŜǎǇƻƴǎŜǎ ƛƴŎƭǳŘŜŘ ƛƴ ŘŜƴƻƳƛƴŀǘƻǊ 
±Item changed from previous years ς ŎƘŀƴƎŜŘ ǿƻǊŘƛƴƎ ŦǊƻƳ άǇǊƛƳŀǊȅέ ǘƻ άǇǊŜŦŜǊǊŜŘέ ƳŜŀƴǎ ƻŦ ŎƻƳƳǳƴƛŎŀǘƛƻƴ 
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GRAPH 21. ** MOBILITY 

 

GRAPH 22. ** LEVEL OF SUPPORT NEEDED TO MANAGE SELF-INJURIOUS BEHAVIOR 

 

GRAPH 23. ** LEVEL OF SUPPORT TO MANAGE DISRUPTIVE BEHAVIOR 

 

GRAPH 24. ** LEVEL OF SUPPORT TO MANAGE DESTRUCTIVE BEHAVIOR 

 

ϝϝ¢Ƙƛǎ ƛǘŜƳ ƛƴŎƭǳŘŜǎ Řŀǘŀ ŦǊƻƳ ǎǘŀǘŜǎ ǿƛǘƘ нр҈ ƻǊ ƳƻǊŜ άŘƻƴΩǘ ƪƴƻǿέ or missing responses; see the national ACS report for a break-out by state. 

  




















































































