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Results: Demographics
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National Cordndicatorst
What is NCI?
The National Core Indicators (NCI) program is a voluntary effort by state developmental disability agencies to track theinrfogmance using
a standardized set of consumer and family/guardian surwes with nationally validated measures. The effort is coordinated by the National

Association of State Directors of Developmental Disabilities Services (NASDDDS) and the Human Services Research InstituRe)(HS
NCI has developed more than 100 standard pgEl Of AT AA | AAOOOAO j1 0 OET AEAAOI 008q OEAO 00
individuals and families, including outcomes in the areas of employment, rights, service planning, community inclusion, clegicealth, and

safety. In 201516 a totd of 45 states, the District of Columbia, and 22 sutate entities were participating in NCI.

What is the NCI Adult Consumer Survey?

The NCI Adult Consumer Survey is a fade-face meetingconducted with a person who is receiving services from the staté;is used to
gather data on approximately 60 consumer outcomes, and it is regularly refined and tested to ensure that it is valid andable.
Interviewers meet with individuals to ask questions about where they live and work, the kinds of choices theyake, the activities they

participate in within their communities, their relationships with friends and family, and their health and weltbeing.

What topics are covered by the survey?
4EA . AOETTAI #1 OA )T AEAAOI 00 A O AdonaingatelfuBhgrfbiked ddwnOnfolsibdomind,each ddwhieh b E
has a statement that indicates the concerns being measured. Each<ulb | AET ET A1 OAAO 1T A 10 11 OA OETAE

in this area. The table on thedilowing page lists thedomains, subdomains, and concern statements addresseday the NCI Adult Consumer

Survey indicators.
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Work

Community Inclusion
Choice and Decisien
Making

Self Determination
Relationships
Satisfaction

Safety

Health

Medications
Wellness
Respect/Rights

Service Coordination

Access

National Core Indicators

TABLE1. NCIADULT CONSUMERSURVEYZ DOMAINS, SUB-DOMAINS, CONCERNSTATEMENTS

People havesupport to find and maintain community integrated employment.
People have support to participate in everyday community activities.

People make choices about their lives and are actively engaged in plaheing
services and supports.

People have authority and are supported to direct and manage their own services
People have friends and relationships.

People are satisfied with the services and supporéytreceive.

People are safe from abuse, neglect, and injury.

People secure needed health services.

Medications are managed effectively and appropriately.

People are supported to maintahealthy habits.

People receive the same respect and protections as others in the community.
Service coordinators are accessible, responsive, and support the person's particij

in service planmg.

Publiclyfunded services are readily available to individuals who need and qualify
them.

Adult Consumer Survey State Results: 206858
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How were people selected to participate?
Each state is instructed taattempt to completea minimum of 400 surveys with a random sample of individualage18 or older who are
receiving at least one publicly funded service besides case management. A sample size of 400 allows valid comparisons t@te atross
states with a 95% confidence levehnd a +/- 5% margin of error. Both the confidencelevel and margin of error used are widely acceyd for
reviewing results, regardless of population sizeMost states drawa sample greater than 400 to account for refusals anihaccurate contact
information . For more information on sampling, please se@ppendix Cof the national report, accessible at

http://www.nationalcoreindicators.org/resources/reports/

Proxy Respondents

Proxy responses are allowed only for Section 1l (Community Inclusion, Choices, Respect/Rights, and Access to Needed Serwidesh is
based on objective measures. Proxy respondents are used only when the individuateiving servicescannot complete thesurvey or
chooses to have a proxy respondent. Only people who know the individual welsuch as family, friends, or staff are acceptable

respondents. To avoid conflict of interest, service coordinators are not allowed to provide proxy responses for ir@iuals on their caseloads.

Limitations of Data

The NCI Adult Consumer Survey tool is not intended to be used for monitoring individuals or providers; instead, it assessestesn-wide
performance. The NCI Averagshould not be interpreted as necessariy8 £E1T ET ¢ OAAAADOAAT Ao 1 AOGAT O 1T £ b
it describes average levels of performance or satisfaction across te&tes. It is up to public managers, policymakers, and other

stakeholders to decide what is an acceptable or unacdgle result (i.e., scale score or percentage of individuals achieving the indicated

outcome).

IMPORTANT NOTE ON ANRYSIS In examining the results includedin this report, we found questions for which25% or more ofan individual
OO A &hlcverel AOEAA OAT T 8 Omissihg datéd Rebults denBtérlAvith two asterisks (**) indicate that there were states in
which this occurred. To see individual break OO0 1T £ xEEAE OOAOAO OADPT OOAA cub T O i1 OA OA

see the National Report.
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National Core Indicators
What is contained in this report?
This report compares the2015-16 NCI Adult Consumer Survey demographic and individual outcome results frowermont to the NCI
Average (the average of all state percentage%).total of 17,682 validsurveys were completed across thirtysix (36) states (including the
District of Columbia). All results are shown in chart form along with descriptive text to the right of each outcome chaRlease note, if a

state had fewer than 20 respondents to a certaiquestion, the state is excluded from the analysis for that particular question.

The data shown in this report areunweighted and unadjusted.To see comparable data for all states, refer to Appendixof the Adult
Consumer Survey National ReporiThe natonal and state data results for the NCI Adult Consumer Survey can be found online at

http://www.nationalcoreindicators.org/resources/reports/
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National Cordndicatorst

Results: Demographics

lllustrates the demographic profile asurveyparticipants
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